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ABSTRAKSI 
Kerja magang ini penulis lakukan di Perusahaan Telkomsigma dimana perusahaan 
ini selalu bergerak maju dengan memberikan solusi IT yang inovatif bagi banyak 
perusahaan di Indonesia dan luar negeri. Telkomsigma juga memiliki media sosial 
sebagai media publikasi yang digunakan untuk menyajikan berbagai event. Hal ini 
membuat penulis sangat tertarik dengan event yang ada dan ingin mengetahui lebih 
jauh lagi mengenai pola kerja dan skill khususnya di dalam industri kreatif di 
perusahaan Telkomsigma. Di sini penulis belajar dalam membuat konten yang 
menarik. Penulis juga belajar cara lebih berpikir kreatif lagi dalam membuat suatu 
desain, oleh karena itu pengetahuan penulis bertambah dari penggunaan aplikasi, 
desain maupun pengetahuan umum. Dalam kerja magang ini tentunya pasti terdapat 
kendala yang dialami penulis. Seperti adanya penyebaran COVID-19, 
menyebabkan penulis menjadi work from home selama pelaksanaan kerja magang 
yang menjadikan penulis kurang memiliki komunikasi antar sesama. Dalam hal ini 
penulis berusaha untuk mengatasi kendala ini, yaitu dengan berusaha membangun 
komunikasi yang baik antar sesama. 
Kata kunci : Telkomsigma, media sosial, kerja magang
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ABSTRACT 
This internship is done by the writer in Telkomsigma Company where the company 
is always moving forward by providing innovative IT solutions for many companies 
in Indonesia and abroad. Telkomsigma also has social media as a publication 
media that is used to present various events. This makes the writer very interested 
in the event and wants to know more about work patterns and skills, especially in 
the creative industries in the Telkomsigma company. Here the author learns in 
creating interesting content. The author also learns more creative ways of thinking 
in making a design, therefore the author's knowledge increases from the use of 
applications, designs and general knowledge. In this apprenticeship course there 
must be obstacles experienced by the author. Like the spread of COVID-19, causing 
the writer to be a work from home during the implementation of the internship work 
which makes the writer lacks communication between each other. In this case the 
author tries to overcome this obstacle, namely by trying to build good 
communication between people. 
 
Keywords: Telkomsigma, social media, internships 
 
  viii  
 
DAFTAR ISI 
PENGESAHAN LAPORAN KERJA MAGANG ............................................. II
LEMBAR PERNYATAAN TIDAK MELAKUKAN PLAGIAT DALAM 
PENYUSUNAN LAPORAN KERJA MAGANG ............................................ III
KATA PENGANTAR ......................................................................................... IV
ABSTRAKSI ........................................................................................................ VI
ABSTRACT ....................................................................................................... VII
DAFTAR ISI ..................................................................................................... VIII
DAFTAR GAMBAR ............................................................................................. X
DAFTAR TABEL ............................................................................................. XII
DAFTAR LAMPIRAN .................................................................................... XIII
BAB I PENDAHULUAN ...................................................................................... 1
1.1. Latar Belakang ......................................................................................... 1
1.2. Maksud dan Tujuan Kerja Magang .......................................................... 1
1.3. Waktu dan Prosedur Pelaksanaan Kerja Magang ..................................... 2
BAB II GAMBARAN UMUM PERUSAHAAN ................................................ 3
Deskripsi Perusahaan ............................................................................... 3
Visi dan Misi Perusahaan ......................................................................... 4
2.2.1. Visi Perusahaan ............................................................................. 4
2.2.2. Misi Perusahaan ............................................................................ 4
2.2.3. Tujuan Bisnis Perusahaan ............................................................. 4
Logo Perusahaan ...................................................................................... 5
Struktur Organisasi Perusahaan ................................................................ 6
BAB III  PELAKSANAAN KERJA MAGANG ................................................ 7
Kedudukan dan Koordinasi ...................................................................... 7
3.1.1. Kedudukan ..................................................................................... 7
  ix  
 
3.1.2. Koordinasi ..................................................................................... 7
Tugas yang Dilakukan .............................................................................. 8
Uraian Pelaksanaan Kerja Magang ........................................................ 10
3.3.1. Living in Sigma Instagram Post ................................................... 10
3.3.2. Calender of Events Telkomsigma 2020 ...................................... 14
3.3.3. Majalah Telkomsigma e-Bulletin Edisi April 2020..................... 20
Kendala yang Ditemukan ....................................................................... 30
Solusi ...................................................................................................... 31
BAB IV  PENUTUP ............................................................................................ 32
Kesimpulan ............................................................................................. 32
Saran ....................................................................................................... 32
DAFTAR PUSTAKA ....................................................................................... XIV
LAMPIRAN  A: SURAT PENGANTAR MAGANG ..................................... XV
LAMPIRAN  B: SURAT PENERIMAAN MAGANG ................................. XVI
LAMPIRAN  C: KARTU KERJA MAGANG ............................................. XVII
LAMPIRAN  D: KEHADIRAN KERJA MAGANG ................................ XVIII
LAMPIRAN  E: LAPORAN REALISASI KERJA MAGANG .................. XXI
LAMPIRAN  F: LEMBAR VERIFIKASI LAPORAN ............................... XXII
LAMPIRAN G: SURAT KETERANGAN PEMBEKALAN MAGANG XXIII
LAMPIRAN  H: FORMULIR BIMBINGAN MAGANG ........................ XXIV
LAMPIRAN I: SURAT SELESAI MAGANG DAN FORM PENILAIAN 
PERUSAHAAN ............................................................................................... XXV
LAMPIRAN  J: SKETSA DAN LAYOUT HASIL KERJA MAGANG XXVII
LAMPIRAN  K: KESELURUHAN HASIL KERJA MAGANG ............ XXXV
 
  x  
 
DAFTAR GAMBAR 
Gambar 2. 1. Gedung Perusahaan Graha Telkomsigma ......................................... 3
Gambar 2. 2. Logo Telkomsigma ........................................................................... 5
Gambar 2. 3. Penggunaaan warna logo pada background ...................................... 5
Gambar 2. 4. Struktur Organisasi Perusahaan ........................................................ 6
 
Gambar 3. 1. Bagan Alur Koordinasi...................................................................... 7
Gambar 3. 2. Mindmapping Konten Instagram Living in Sigma .......................... 11
Gambar 3. 3. Sketsa Konten Instagram Living in Sigma ...................................... 12
Gambar 3. 4. Digitalisasi Konten Instagram Living in Sigma .............................. 13
Gambar 3. 5. Hasil Final Desain Konten Instagram Living in Sigma ................... 14
Gambar 3. 6. Calendar of Event Telkom Indonesia 2017 dan 2018 ..................... 15
Gambar 3. 7. Calendar of Culture Action Telkom Indonesia 2020 ...................... 15
Gambar 3. 8. Calendar of Event Telkomsigma 2018............................................ 15
Gambar 3. 9. Kegiatan COCA Telkomsigma 2020 .............................................. 16
Gambar 3. 10. Mindmapping COCA Telkomsigma 2020 .................................... 17
Gambar 3. 11. Sketsa Ilustrasi COCA Telkomsigma 2020 .................................. 17
Gambar 3. 12. Referensi Layout dan Ilustrasi Pembuatan COCA ........................ 18
Gambar 3. 13. COCA Alternatif 1 ........................................................................ 19
Gambar 3. 14. COCA Alternatif 2 ........................................................................ 19
Gambar 3. 15. Final desain Calendar of Events 2020........................................... 20
Gambar 3. 16. E-Bulletin Telkomsigma Edisi Januari 2019 ................................. 21
Gambar 3. 17. E-Bulletin Telkomsigma Edisi September 2019 ........................... 22
Gambar 3. 18. Mindmapping Rubrik e-Bulletin 2020........................................... 22
Gambar 3. 19. Referensi Layout dan Ilustrasi ....................................................... 23
Gambar 3. 20. Sketsa TelkomCODES Series ........................................................ 24
Gambar 3. 21. Sketsa TelkomCODES ................................................................... 25
Gambar 3. 22. Sketsa Rubrik Health .................................................................... 25
Gambar 3. 23. Sketsa Rubrik Kontributor ............................................................ 26
Gambar 3. 24. Digitalisasi TelkomCODES Series ................................................ 27
Gambar 3. 25. Digitalisasi TelkomCODES ........................................................... 27
  xi  
 
Gambar 3. 26. Digitalisasi Rubrik Health ............................................................. 28
Gambar 3. 27. Digitalisasi Rubrik Kontributor ..................................................... 28
Gambar 3. 28. Hasil final TelkomCODES Series .................................................. 29
Gambar 3. 29. Hasil final TelkomCODES ............................................................ 29
Gambar 3. 30. Hasil final Rubrik Health .............................................................. 30
Gambar 3. 31. Hasil final Rubrik Kontributor ...................................................... 30
 
  xii  
 
DAFTAR TABEL 
Tabel 3. 1. Detail Pekerjaan Yang Dilakukan Selama Magang .............................. 8
 
  xiii  
 
DAFTAR LAMPIRAN 
LAMPIRAN  A: SURAT PENGANTAR MAGANG ...................................... xv
LAMPIRAN  B: SURAT PENERIMAAN MAGANG ................................... xvi
LAMPIRAN  C: KARTU KERJA MAGANG ............................................... xvii
LAMPIRAN  D: KEHADIRAN KERJA MAGANG ................................... xviii
LAMPIRAN  E: LAPORAN REALISASI KERJA MAGANG .................... xxi
LAMPIRAN  F: LEMBAR VERIFIKASI LAPORAN ................................. xxii
LAMPIRAN  G: SURAT KETERANGAN PEMBEKALAN MAGANG .. xxiii
LAMPIRAN  H: FORMULIR BIMBINGAN MAGANG ........................... xxiv
LAMPIRAN I: SURAT SELESAI MAGANG DAN FORM PENILAIAN 
PERUSAHAAN ................................................................................................. xxv
LAMPIRAN  J: SKETSA DAN LAYOUT HASIL KERJA MAGANG ... xxvii
LAMPIRAN  K: KESELURUHAN HASIL KERJA MAGANG ............... xxxv
